Lesson Plan Template Task Based Lesson (TBL)


	 FORMCHECKBOX 
 Listening  √ Speaking    FORMCHECKBOX 
 Reading    FORMCHECKBOX 
 Grammar   FORMCHECKBOX 
 Writing


	TOPIC: Advertising


	Instructor:

Yeonjin Kim
	Level:
Intermediate
	Students:
7
	Length:
30min.


	Materials:

· Board and Markers
· 10 Separated words and definitions and worksheets
· A picture of a celebrity promoting a product, Pictures of 4 celebrities and 4 products


	Aims
· Main

: Enable Ss to improve their speaking skills by having Ss advertising a product becoming a celebrity
: Enable Ss to discuss the topic and draw proper conclusion by promoting a product becoming a celebrity as a team and composing advertising jingle.
· Secondary
: Enable Ss to developing language skills and involving interact with other Ss
· Personal
: Convey the lesson accurately to Ss at a proper pace 


	Language Skills

· Speaking: Ss talk about the disadvantages and advantages of blind dating and what qualities they are looking for in a person
· Writing: Ss will be engaged in dictation and filling in the blank worksheets.
· Listening: Ss will listen about each other’s personal desires in an effort to find a compatible match. 

· Reading: Ss will read the worksheets and will read the listening script belonging to Chris, Sandra and Judy. 


	Language Systems:

· Lexis: Brand Loyalty, Promotion
· Phonology: None to discuss

· Grammatical: None to discuss

· Discourse: 10 words and definitions connected to promotion/marketing
· Function: Promoting a product even oneself


	Assumptions:

· All Ss have had seen advertisement and expose to promotions 
· Most Ss know to express positive and negative qualities in advertising and marketing
· All Ss have known celebrities dealt in the lesson
· All Ss have an interest toward marketing


	Anticipated Problems and Solutions:

· Due to time management, Ss must learn 10 definitions in the pre-activity which they might have too many questions for me to answer. 
· I will follow the one-third rule when Ss present and give the rest of the answers on a wall chart. I will tell the Ss that they will hear a listening passage and see if they will be able to infer what the words means. If they still have questions, I will answer the questions during break time or after school. 

· Ss might make advertisement too slow for the celebrity match-up exercise which may affect time management

· I will follow the one-half rule for the main activity which we will only get half the Ss to present

· I might need more time to complete my 30 minute micro-teaching since some class members could be absent or running late.

· I will do SOS activity “A” if I have between 2 to 5 minutes left on the clock.


	References:

· California State University TESOL Program Speaking Module Page 94


	Lead-In

	Materials: 

None

	Time
	Set Up
	Student Activity
	Teacher Talk

	3min.

	T – WC
	Greeting
Answer
	Greeting

Guiding Questions

“Eunjin, Are you spring, summer, fall, or winter? Please share why.”

“Lally, If you are at a friend's house for dinner and you find a dead insect in your salad, what would you do?”


	Pre-Activity

	Materials:
A picture of an advertisement/not an advertisement, 10 Separated words and definitions and worksheets, Board and markers

	Time
	Set Up
	Student Activity
	Teacher Talk

	5min
5min.
	T-WC
Ss-Ss

T-WC


	Discussing to arrange the splits
Write answers (alphabets) they determined on the board 
.

	Eliciting

"What do you see in this picture?"
"What do you call this type of picture?"
"Yes, 'Advertisement'"
CCQ

"Is this an advertisement?" No

"Then, is this an advertisement?" Yes
Instructions
Class is split up into two groups. A group of three and four each. Distribute 10 separated words and definitions to each group.

“Class, let’s make teams."

"Complete the meaning by matching separated splits. You have 5 min to prepare. Please do it as a group.”

ICQ

"What are we going to do?" Matching

"How much time do you have?" 5min

"Are we do it individually?" No

Explicit Instructions

Find the numbers in the each sentence and connect them in the correct order, not alphabetically.
Hand splits out and make Ss to start at the same time.
Explicit ICQ

“Are you arranging the splits in numerical order?” Yes

“Are you arranging the splits as soon as you receive?” No
Activity

Monitoring

Write down the number of questions where Ss can write the answers next to that them.
Timing

“1min left, 30sec., 10 sec., and Times up!”

One person with the shortest hair in the group should write answers (alphabets) they determined on the board. “Let’s read the complete sentence one by one”

* Time Management!

If the class doesn’t have enough time, teacher calls out the correct answers to several questions.
Explain the meaning



	Main Activity

	Materials: 
A picture of a celebrity promoting a product, Pictures of 4 celebrities and 4 products, Board, Papers

	Time
	Set Up
	Student Activity
	Teacher Talk

	15min.

	T-/WC
Ss-Ss
	Select a product and a celebrity from each box
Make their own commercials

Each group present their commercials
	CELEBRITY MATCH-UP
Show Ss a picture of a celebrity promoting a product.
“What is the man in this picture doing?”
"Yes, promoting, advertising."
Instruction

Teacher tells Ss to make a TV commercial.
“You are going to promote a product becoming a celebrity as a team. Let's divide the class into three teams.

"Now, as a team, you make a 30 sec TV commercial. Select one from each box. Each of them has an alphabet and number."

Demonstration

Teacher selects one from each box and demonstrates a celebrity match-up commercial.
"Now, select and start to make your own commercial. You have 5 min to prepare."
ICQ
"What are we going to do?" Make a commercial.

"How much time do we have?" 5min

"Are we do it individually?" No
Activity start

Timing

“1min left, 30sec., 10 sec., and Times up!”

"Please come out and tell what you have"


	Post Activity

	Materials: 
None

	Time
	Set up
	Student Activity
	Teacher Talk

	7min.

	T-WC
Ss-Ss

Ss-T
	Select a product and create an advertising jingle.

Introduce their advertising jingles to class.

Unscramble 

	ADVERTISING JINGLES
Keep the divided teams.
Instruction

Keep the divided teams and ask them to create an advertising jingle regardless of product category.
"Now class, compose an advertising jingles and try to attract customers. You have 3 min to prepare."
Demonstration

Teacher selects a product and demonstrates an advertising jingle.

ICQ

“What are we going to do?” Composing an advertising jingle.
“How many minutes do we have?” 3 min
“Are we doing it individually?” No
Activity start

* Timing

“30 sec, 10sec., and Times up!

"Please tell what you have"
Post Activity 

"Class, since you didn't make any mistakes, let's unscramble the word 'tivedaring glinjes' and finish the lesson.
 'Advertising Jingles'


	SOS Activities 

	Materials: 

White board, board marker, papers

	Time
	Set Up
	Student Activity
	Teacher Talk

	5min.


	T-WC
	Ss come out and write on board. 
	Instruction

Ss individually think of the advantage and disadvantage of advertising. 1 min for preparation.

ICQ

"What are we going to do?" Think of the advantage and disadvantage of advertising.
"How much time do we have?" 1 min
"Are we do it in pairs?" No
Ask Ss come out and write the advantage and disadvantage on board.


	1
	Exposure
	C
	Consumers who have seen or heard a media vehicle, whether or not they paid attention to it

	2
	Target Audience
	D
	A specified audience or demographic group for which an advertising message is designed

	3
	Commercial
	J
	An advertisement that is broadcast on television or radio.

	4
	Advertising
	E
	A non-personal form of promotion delivered through media outlets that generally require the marketer pay for message placement.

	5
	Brand Loyalty
	B
	Description given to customers who frequently and enthusiastically purchase a particular brand and are less likely to be enticed to switch to other brands compared to non-loyal customers.

	6
	Coupons
	I
	A form of sales promotion, mainly used in the consumer market and primarily offered in either in print or electronic form, that provides price savings or other incentives when presented at the time of purchase.

	7
	Goods
	F
	In marketing this represents a type of product that consists of tangible items  that marketers offer to satisfy the needs of their customers.

	8
	Motivation
	H
	A component of the internal influences on consumer buying behavior that represents the strength of a person's desire to achieve a certain outcome.

	9
	Sponsorship
	A
	A form of advertising where marketers pay or offer to provide resources for the purpose of being seen as a supporter of an event, program or product offering

	10
	Promotion
	G
	All forms of communication other than advertising that call attention to products and services by adding extra values toward the purchase
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