TBLT Lesson Plan


	Topic: Color Psychology

	Instructor:
	Level:

	Age: 

	Number of Students:
	Length:


	Yoon Ju Cho (Irene)
	Upper-Intermediate
	Adults
	13 Students
	25 minutes

	Materials: 
· Visual aids on topic
· Flashcards (idioms)
· Board, Markers and Tape
· 13 copies of reading passage handouts 
· 3 copies of worksheets

· 3 Discussion problem cards

· Visual summary poster materials (paper, color papers, crayons..etc) 

	Aims:
· SWBAT learn what color psychology is and how it is applied to our daily lives by reading the text. 
· SWBAT identify grammatically correct usage of ‘affect’ and ‘effect’ through teacher’s presentation. 

· SWBAT use the idiomatic expressions related to colors by reading the text and listening the explanation.
· SWBAT explain how color affects our mood and body by reading the text and doing the worksheet.

· SWBAT analyze and describe what effects color has in marketing and branding through discussion. 

· SWBAT create a visual summary poster applying the color effects from the reading passage. 
· SWBAT present what they have learned through the lesson by doing presentation

· SWBAT write an essay about the effects of their favorite colors.. 

	Language Skills:
· Reading: Reading the passage about color psychology and questions on the worksheet. 
· Speaking: Answering teachers’ questions, discussing in group, and presenting their task.  
· Listening: Listening to teachers’ instructions and peers’ opinion and presentation.
· Writing: Making a summary poster in group and writing an essay as homework. 

	Language Systems:

· Grammar: Identifying correct usage of ‘affect’ and ‘effect’ 
· Lexis: New idiomatic expressions related to colors
· Function: Discussing and presenting

	Assumptions:
· Students are at an upper-intermediate level may know most of the vocabulary in the article.
· Students already know how the class is set up and run. 
· Students already know how to express their opinions in English and actively participate in discussion. 

	Anticipated Errors and Solutions
· Students may not know some vocabulary in their reading passage. 
· Make students talk each other in their group first, so let peer mentoring can be happen. After that, teacher may help them.  
· There might not be enough time to finish task.  
· Give students more time on the activity if they need and cut off the time from the next part. 
· Students may not distinguish the difference between ‘affect’ and ‘effect. 

· Give students some sample sentences. 

	References:

· Color Psychology: The Emotional Effects of Colors. (n.d.) In Art Therapy Blog. Retrieved December 8, 2015, from

http://www.arttherapyblog.com/online/color-psychology-psychologica-effects-of-colors/#.VmY7O9KLS70
· Pam Belluck. (2009, February 5). Reinvent Wheel? Blue Room. Defusing a Bomb? Red Room. Retrieved December 8, 2015, from

 http://www.nytimes.com/2009/02/06/science/06color.html?_r=0


	Pre-Task

	Aims:
· SWBAT identify grammatically correct usage of ‘affect’ and ‘effect’ through teacher’s presentation. 

· . SWBAT guess the topic.

· SWBAT use the idiomatic expressions related to colors by reading the text and listening explanation.
	Materials:

· Visual aids on topic

· Board, Markers and Tape
· Flashcards (idioms)


	Time
	Set Up
	Student 
	Teacher

	1 minutes
2 minutes

2minutes


	Whole class
Whole class
Whole class
 
	 Sitting and listening
Answering the question.
	Greeting:
Hello, everyone! How are you today? (There are usually some positive answers like “Good”.) 
Eliciting:

Can you see what it is? 

(Ss may answer with ‘color’.) 

Good. Then what do you think about this?
(showing Ss two different image of food) 

Which one looks more delicious?
(Ss answer with red one.) 

Which one are you going to choose to eat? 

Why? 

(Ss answer) 

Yes. So, like this, color affects our mood and body, and even our decisions. We are going to choose to eat this red one, not the blue one. 

Introduce the topic and the task. 

So, today’s topic is color psychology which studies about how color affects our mental and physical state.
And we are going to make a visual summary using color effects. 
Present target sentence and grammar point.
Look at these sentences. 
(Indicate the target sentence on the board)

Color affects out mood and body.

We can change this sentence using ‘effect’ like this. (2nd sentence) 

Color has an effect on our mood and body. 

Effect means an outcome, result. So it is a noun form word. 

But Affect is usually used as a verb except for psychology area. Only in psychology area, affect can be used as a noun for describing an emotional display, which is a facial, vocal, or gestural behavior that serves as an indicator of affect. 
 For example, we can use affect like this. The patient showed little affect during the experiment.

Error correction:
This is the common error with effect. 
“The noise outside effected my performance.” How can it be corrected? (Ss answer). 
Good. 

Present Expressions 

Before start to read, let’s look up some idiomatic expressions related to colors. 

I will give you information paper about “common effect of colors”. 

Just scanning it.
Handout paper (effect of colors)

Ok. Who loves pink? 

Who loves yellow?

What about blue? 

(Pick students and let them out to write effect of the color) 
Thank you. 

From these common effects, we can use some expressions. 

Give expressions and let Ss guess. 
Tickled pink  
Yellow bellied 
Feeling blue 

	Task Preparation

	Aims: 
· SWBAT understand what task they would do and how to do it in class by listening to instructions. 
· SWBAT explain how color affects our mood and body by reading the text and doing the worksheet.
	Materials:

· Board, Markers and Tape
· 13 copies of reading passage handouts 

· 4 copies of worksheets

	Time
	Set Up
	Student 
	Teacher

	2 minutes
3minutes


	In Group.

(4people) 
	Make 3 groups
(One group might have 5 people)

Read and discuss to do the worksheet. 


	Introducing the task:
Now, we are going to dive into the color psychology by reading and discussing and then, we might be ready for the real task. 

We are going to work in group. So let’s make 3 groups with 4 people. 

Giving instructions:
I will give a group five pieces of the texts. Each one has one piece of paper and takes a responsibility to make your group understand it well.
The rest one which has E on it, is not required but is recommended you to read. So if anyone can finish reading earlier than others, take charge of it please. 

Also I will give each group one worksheet. It is not required to answer every question. But I strongly recommend you do the worksheet with your group members. It will help you to teach each other and also will help you to make your visual summary poster. 

And if you have some words you do not know, first ask it to your group members. And then, let me help you. 
You will have 3minutes to do the worksheet and make all your group members understand it well.  
So do not spend much time to stick to the word. 
ICQs:
What will you do now?
If you have some words you don’t know, what do you need to do?

Do you have to answer all the questions? 
Ok, let’s get started!

Handout reading papers and worksheet.


	Task Realization:

	Aims: 
· SWBAT analyze and describe what effects color has in marketing and branding through discussion. 

· SWBAT create a visual summary poster applying the color effects from the reading passage.
	Materials:

· 4 Discussion problem cards

· Visual summary poster materials (paper, color papers, crayons..etc)



	Time
	Set Up
	Student 
	Teacher

	1 minutes
3 minutes 

6 minutes
	In Groups
	Listening the instruction and answering the questions 
Discussing 
making poster

	Instruction

Ok. Now, we are going to do our real task. If you did not finish yet, it is ok. Pay attention please. 

It’s time to make a visual summary of what you have learned through your reading.

 And you will have one question and need to answer that through making a visual summary. 
You are going to use all the knowledge and information in the text, which means you need to apply the color psychology to explain it well. Also I recommend you to create your own brand logo using color psychology. 
I will give each group one topic. 

Demonstration. 

For example, I will give a group this topic. And the question is same for all groups. 
Explain why these logos have these specific colors. (Write on the scratch pad) 

Then I would start to make a visual summary like this, drawing a map, including this logo. And then explain why. 
Why do they have red and yellow? 

(Ss may answer). Good. 
You will have 3 minutes to discuss and then 6 minutes for making a visual summary. 
If your group finishes early, then you may start to make a poster. 

You will have time for presentation and each group will have one minute for presentation. 

ICQs:
What will you do now?
How much time do you have for discussing? 
Ok, let’s get started!

If you have time, what will you do? 
(Creating a logo)
After 3 minutes, 

Ok. Now let’s start to make a visual summary with your new brand logo. 

(Give the materials to each group) 

After 6 minutes, you will have time for presentation. 
Monitoring:
Listen to how students talk to each other and take a note if students’ errors are founded. And, give help if needed.

	Post Task

	Aims: 
· SWBAT present what they have learned through the lesson by doing presentation. 

· SWBAT write an essay about the effects of their favorite colors. 
	Materials:

· Board and markers

	Time
	Set Up
	Student 
	Teacher

	4 minutes
1 minutes
	Whole class
Whole class
	Gathered as a whole class and present their work with the class.
	Give opportunities for sharing:
Ok, everyone. It is time for presentation.

Pay attention please. 

Start with this group. 

How much time do you have for your presentation? 
When each presentation has done, give them a positive feedback.
Check aims:

Today, what have we learned?

CCQs:
What effects does color have on body and mood and even decision?

Can color psychology apply to marketing area? 
Get feedback.
What was the most interesting new thing you learned today?
Closing by giving homework:
Ok, all of you guys did a great job!
Before ending the class, let me give you homework. Your homework is writing an essay about the effects of your favorite colors. Have a nice day! 


Appendix 1. 

Common Psychological Effects of Colors

The following are some common psychological effects of colors in the Western Hemisphere. 
White: Purity, innocence, cleanliness, sense of space, neutrality
Black: authority, power, strength, evil, intelligence, thinning / slimming, death or mourning

Gray: neutral, timeless, practical

Red: love, romance, gentle, warmth, comfort, energy, excitement, intensity, life, blood, urgency
Orange: happy, energetic, excitement, enthusiasm, warmth, wealth prosperity, stimulation

Yellow: happiness, cheery, warmth, optimism, hunger, intensity, attention-getting, danger
Green: natural, cool, growth, money, health, envy, tranquility, harmony, calmness, fertility, fresh
Blue: calmness, wisdom, loyalty, truth, focused, un-appetizing, depressed
Purple: royalty, wealth, sophistication, wisdom, exotic, spiritual, mystery

Pink: romance, love, gentle, calming, agitation, excited

Brown: reliability, stability, comfort, security, natural
A.

There are commonly noted psychological effects of color as it relates to two main categories: warm and cool. Warm colors – such as red, yellow and orange – can spark a variety of emotions ranging from comfort and warmth to hostility and anger. Cool colors – such as green, blue and purple – often spark feelings of calmness as well as sadness.

Want to create an environment of stimulation or whet people’s appetite? You might consider utilizing the colors yellow or orange. These colors are often associated with food and can cause your stomach to growl a little. Have you ever wondered why so many restaurants use these colors? Now you know why even after people watched the movie SuperSize Me, they said they were hungry.

You do want to be careful about using bright colors like orange and especially yellow. They reflect more light and excessively stimulate a person’s eyes which can lead to irritation. You also probably don’t want to paint your dining room or kitchen these colors if you’re a calorie-counter.
B.

Need to be creative? Want help getting those brain synapses firing? Try utilizing the color purple. Purple utilizes both red and blue to provide a nice balance between stimulation and serenity that is supposed to encourage creativity. Light purple is said to result in a peaceful surrounding, thus relieving tension. These could be great colors for a home or business office.

Are you looking for a peaceful and calming environment? You might consider using green and/or blue. These cool colors are typically considered restful. There is actually a bit of scientific logic applied to this – because the eye focuses the color green directly on the retina, it is said to be less strainful on your eye muscles.

The color blue is suggested for high-traffic rooms or rooms that you or other people will spend significant amounts of time. Another cool color, blue is typically a calming and serene color, said to decrease respiration and lower blood pressure. The bedroom is a great place to use these colors as they should help you relax.

C.

Marketing and advertising are well-known for utilizing color psychology. The fact that some companies have heavily invested in this type of research and many others have followed through in its use shows they have at enough belief in the concepts of color psychology to implement them in their advertising.

Color is consistently used in an attempt to make people hungry, associate a positive or negative tone, encouraging trust, feelings of calmness or energy, and countless other ways.

Most marketing and advertising executives will likely agree that there are benefits to understanding and utilizing the psychological effects of colors. Now let’s take a look at some of the more common traits of color psychology, by some common colors.
You may have noticed that fast food restaurants (think McDonald’s) use very vivid colors of yellow, orange and red in their decoration and logo. This color selection is not just because of the association with ketchup and mustard but because some studies say that the color red increases hunger. The main reason behind these bright colors is because these colors irritate people, causing customers to grab their food and go (hence the term, “fast food”). 
D.
The concepts of color psychology can also be applied in everyday life. For example, maybe you’re planning on re-painting your walls or redecorating a house or room with a new color scheme. Well, you might want to consider some of these suggestions about colors and how they might affect your emotions and mood.

Not only can color affect your mood but it can affect the body as well. Pantone’s color studies show that “red has been shown to stimulate the senses and raise the blood pressure, while blue has the opposite effect and calms the mind.” Toning down these warm colors to softer hues will make these colors more livable and less temper fueling. 

In a study on Olympic uniforms, anthropologists at Durham University in England found that evenly matched athletes in the 2004 Games who wore red in boxing, tae kwon do, Greco-Roman wrestling and freestyle wrestling defeated those wearing blue 60 percent of the time. The researchers suggested that red, for athletes as for animals, subconsciously symbolizes dominance.

E.
The color red can make people’s work more accurate, and blue can make people more creative.
In the study, published Thursday on the Web site of the journal Science, researchers at the University of British Columbia conducted tests with 600 people to determine whether cognitive performance varied when people saw red or blue. Participants performed tasks with words or images displayed against red, blue or neutral backgrounds on computer screens.

Red groups did better on tests of recall and attention to detail, like remembering words or checking spelling and punctuation. Blue groups did better on tests requiring imagination, like inventing creative uses for a brick or creating toys from shapes.

“If you’re talking about wanting enhanced memory for something like proofreading skills, then a red color should be used,” said Juliet Zhu, an assistant professor of marketing at the business school at the University of British Columbia, who conducted the study with Ravi Mehta, a doctoral student.

The question of whether color can color performance or emotions has fascinated scientists, not to mention advertisers, sports teams and restaurateurs.
Appendix 2. 

Comprehension Questions 

1) Create a title for your paragraph. 

2) Why many restaurants use yellow or orange color?

3) What color is considered restful? 

4) Why blue is great for bedroom? 

5) What color would you paint the wall in your library?

6) Why are red and yellow colors used for fast food marketing?

7) How does color red affect our body?

8) What color is good for you if you are an athlete?

9) If you are taking a memory based test, which color is good for you?
10) Create a title for the whole passage. 

Appendix 3.
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